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Introduction
So you want to write a book?
Maybe you have an idea for your own “future best-seller”, but you’re not quite sure if
you should pursue that idea.
You could also be in a situation where you absolutely positively want to write a book
but you’re clueless on what to write about.
Well, I will tell you one thing that will make other authors grin their teeth.
FINDING A BEST-SELLING BOOK TOPIC IS EASY!
But only if you know what you’re doing.
In this book, I’m going to show you 25 ways to do it!
Six months ago, if you told me that you got 25 ways to find a book topic idea, I might
have called you insane!
Now, you don’t have to do all of it, in fact, one idea could literally change the way you
look at niche research forever.
These 25 simple tactics can be implemented in as fast as 10 minutes each. Obviously,
if you want to go deeper then you must spend more time on the research process – but
5-10 minutes per tactic is really all you need get a good idea on what topic you want to
choose for your next book.
No Magic Pill
I would like to make it clear that what I’m going to teach you are not some out of this
world tactics. In fact, you’re already probably doing some of them. These techniques
are no magic pills – merely choosing a topic will not make you a best-selling author.
You have to actually take the time to write your book – Duhhh!
What I want you to do is to use these simple little techniques and find out what works
for you.
Sounds fair? Read on.
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FICTION vs NON-FICTION
Some tactics will only apply with non-fiction and vice versa.
When you’re using these tactics, I need you to think creatively and ask yourself.
How can I apply this in my book?
Can I combine these 2 tactics to create my own research method?
Here’s an example.
(NON-FICTION)
Let’s say you have a book idea about writing a productivity book.
You decided to follow Research Method # 22 (QUORA) and you found out that people
are having problems when it comes to office productivity.
Don’t write your book immediately! – Confirm it first if it will actually make money
or if it has a big market for you to sell your book.
You’ll then combine RM#22 – Quora to RM #25 – Keyword Research and confirm if
people are really searching for keywords related to your book topic.
By doing this, you don’t have to waste your time writing a book that will not sell.
It does take a little bit more time to do research, but remember this –
An hour of research saves ten!
Ask any writer out there and they will tell you that the actual preparation (preproduction) of writing a book is as important as writing the book itself.
Let me give you another example.
(FOR FICTION)
Note: I’ll be real honest with you, most of the examples that I’ll give you are for nonfiction – partly because I’ve never really wrote a long novel myself. Don’t worry
though, if you use your creativity, you can still apply what you’ll learn from these
techniques.
Let’s say you decided to use RM #7 – Sex.
If you’re like most authors (which I hope you’re not) – You’ll immediately write a
normal EROTICA book.
But what if you combine RM#7 with RM #14 - Time Machine (go back to childhood).
When you were just a little kid, for some reason you were fascinated with suspense,
blood and thrillers.
You can then combine Erotica, Suspense & Thrillers in your new book instead of just
writing a normal erotica book, where people were just having sex throughout the book.
With your new idea, you’ll have a killer (no pun intended) story with a touch of
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sensuality.
On the next few pages I’ll give you a quick word about the importance of research and
why these 25 strategies works with finding a best-selling book topic.
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Importance of Research
I will try not to bore you with the importance of research but this is really important so
I’ll say it anyway. I’ll make this quick, I promise.
I think every author who wants to make a living with their books needs to know the
importance of proper research.
You can’t just write a book, publish it on Amazon and expect people to buy it. Most
authors are really selfish when it comes to writing – the old adage is, if you build it ,
they will come! – That’s total B.S.
If you want them to come, then you must first make sure that they are already
interested in your topic. It’s really hard to sell books to people who don’t want it in the
first place.
Have you ever have that experience where people are knocking in your doors selling
encyclopedia? Are you interested in what he has to say? Probably not! – Because you
don’t need a freaking encyclopedia at that time. You have a kid crying in your lawn
and the last thing you need is an encyclopedia. What you need at that moment is a
freaking pacifier, or something that will make you kid stop crying.
It’s the same with book research, you want to sell and write something that people
want and need. Don’t sell them the encyclopedia – sell them the pacifier.
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Why these strategies work for finding profitable niches?
90% of the techniques that I will show you are not just about YOU (the author). It’s
mostly about the readers. It focuses on readers’ wants and needs.
As I’ve already told you, most writers are selfish in this regard.
For non-fiction, the new way of doing research is to find and solve people’s problems.
For fiction, the way of doing research (for you to make more book sales) is to sell
something that they are already reading.
The Snowball Effect
According to good ol’e urban dictionary, the snowball effect works like this:
An entity or situation where something once small and relatively insignificant grows
exponentially at a swift pace, engulfing everything in its path.
The same thing can be applied in your book research.
You can get started with just one topic, (let’s say PRODUCTIVITY FOR WRITERS) –
then you’re readers will demand more from you, then you can expand with other
topics such as – writing faster & better – how to write a romance novel – how to selfpublish a book etc.
The crazy thing is you don’t actually have to do an in depth pre-research for all of your
book topics. Sometimes, your current readers will tell you exactly what they want!
That’s the power of doing your research properly the first time you write a book. It can
lead to other opportunities and it will serve as a snowball for your business or writing
career.
Alright, by now you’re ready to do the research. Let’s get started.
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25 ways to choose a profitable
book topic
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1 – The Biggest Niches

The first thing I always let my clients do when searching for a profitable book topic is
to choose between the 3 biggest niches.
The 3 biggest niches are HEALTH, WEALTH & RELATIONSHIP.
Probably 90% of bloggers, writers and information marketers make their money across
these 3 different niches.
Now, you just can’t write a book about “how to be healthy”, you have to narrow it
down to a deeper topic inside that category.
Here are some of the sub-categories that you will find under each mega-niches.
Health
1.
2.
3.
4.
5.
6.
7.
8.

Natural Weight Loss
Stress Management
Muscle Gain
Easy Exercises
Fat Loss – Belly
Organic Food
Natural Healing
Any Specific Health Problems

Relationships
1. Dating Advice
2. Romantic Relationships
3. Marriage
4. Sex
5. Conflict in relationships
6. Parenting
7. Psychology Behind Relationships, Conflicts, People and Business.
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Business and Money
1. Personal Finance
2. Investing
3. Starting a business
4. Marketing
5 – Job Hunting & Careers
You can choose any one of these sub-niches and I can almost guarantee that your book
will sell much better.
The reason is because most of these niches are basic human needs and wants. There’s
some hoky poky psychological stuff why these are the most profitable niches to be in,
though I won’t discuss it here in this book.
Let’s say you chose Personal Finance as your book topic. You can definitely make
money writing in that niche. But if you want to have a clearer message for your book,
I suggest that you do the second method of book research.
I call it NICHIFYING your niches.
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2 – NICHIFYING

Let’s continue our example and let us choose the niche PERSONAL FINANCE. We
can write a book about PERSONAL FINANCE and we’ll probably sell a handful of
copies. But if you want to make more money, more sales and sell more books to the
right people. Then you better nichify your niche. That fancy word simply means
digging deeper into the niche and targeting a smaller niche under our original niche.
Under PERSONAL FINANCE, there are a lot of topics that we can write a book
about.
Let’s do a little bit of brainstorming.
There’s 1 – Debt Managent
2 – Budgeting
3 – Credit Repear
4 – Retirement Planning
So instead of writing a book about a big topic like personal finance – (and competing
with big time gurus), I would rather carve my own little niche and be the authority in
that topic.
I hope that you’re seeing the power of digging deeper into a big niche and choosing a
small but more targeted topic.
This could literally save your writing career!
In case you haven’t noticed it yet, this book is actually a product of this method.
How I came up with this book topic
I recently published a book about SELF-PUBLISHING for first time authors,
information marketers, coaches and consultants.
The book is called “The Self-Published Entrepreneur” (you should check it out).
I realized that that book is actually still in a big niche. There are still a lot of sub-topics
that can be fully discuss in that book, that I can turn into a new book altogether.
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One of those sub-topics is BOOK TOPIC RESEARCH/NICHE RESEARCH.
(Hence, this book was born!)
In addition, I notice that readers nowadays like much shorter books that discusses a
more concentrated topic. A book that they can read in just one seating, probably in 2
hours or less.
MORE EXAMPLES
Let us do another example, say I chose the topic DATING ADVICE.
I can write a book about dating advice but it’ll be better if I will nichify the topic and
choose something more targeted.
Let’s do a bit of brainstorming again.
DATING ADVICE
1 – Dating advice for 21-25 years old
2 – Dating advice for newly divorced
3 – Dating advice for newly divorced 50 year old women
4 - Dating advice for newly divorced 50 year old men
Did you see how I dug even deeper into the topic and clearly point out the people who
I want to write for?
By doing this, you’ll be able to write a better book with your information catering
specifically to your target market.
Let me ask you a question
Imagine for a second that you are a 50 year old women, newly divorced and looking
for a new partner.
Would you buy the book –
DATING ADVICE FOR WOMEN – How to handle your dating and relationship
Or
DATING @ 50 – How to find a date and get in a relationship at 50 years old
Obviously, you will choose the second book.
That’s the reason why I want you to nichify your niche.
I want you to get a more targeted audience and sell more books in the future.
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3 - What do you know?

What you personally know will not always turn out as a best-selling book topic, but
you never really know what’s gonna happen until you do a little bit more research.
Ask yourself these questions:
(these are a shit ton of questions but trust me, these are the questions you should be
asking yourself if you want to discover that best-selling book topic)
What am I interested in?
What am I good at?
What is my current job?
What do I do in my job?
Can I write about it?
What is it that I always want to write about?
If I will only write one book in my life, what would I write about?
Once you got some answers to these questions, try to go back to the method #1 and # 2
Then ask yourself again, does my interest and knowledge somehow overlaps with the
biggest niches?
Yes?
Alright! You have your book topic!
Here’s a real example of how someone used this method for his own book.
My friend J.M. is a payroll specialist - that means he computes employees payroll. He
wants to leverage his job and earn extra income through his books (and maybe even
get some paid speaking gigs)
He asked the same questions to himself and came up with a book about HOW TO
IMPROVE AS A PAYROLL SPECIALIST FOR BEGINNERS.
Now you may be saying, well – that topic is not under the biggest niches. You’re
wrong.
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It is under JOB HUNTING & CAREERS – but it is not obvious because there’s only
so much payroll specialist in the world.
In the front end, this payroll book will probably sell less compared to the LOSE
BELLY FAT niche - that’s expected. But guess what book every single NEW Payroll
Specialist will buy if they want to improve in their job? BINGO!
And that’s the power of books! You don’t really have to become an official BESTSELLER. Of course, the goal is always to become a best-seller, but that’s just icing on
the cake.
Your head is probably exploding right now with possibilities. That’s great! If you need
to, stop reading this book and start your own research right now!
However, if you’re not yet confident with the information that you have, continue
reading and choose your research method later.
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4 - Amazon Best-Sellers

A lot of gurus suggest to their students that they start with the Amazon best-seller. It’s
probably a good idea and at the same time, it’s not.
It’s a good idea because you’ll be able to see what topics are really selling well at the
moment.
It’s a bad idea because you may chose a topic that will only sell right now but not 6
months from now.
As authors, we want our work to still be valid 4,6,10 or even 20 years from now.
Also, we want a topic that is evergreen. Something that will move volumes today and
something that will move volumes 2-3 years down the road.
We don’t want to be the flavor of the month. We want to make sure that our chosen
topic will stand the test of time.
With that being said, using Amazon best-seller is STILL a great way to choose a
profitable topic.
Here’s how I would do it if I was the one doing the actual research.
First, I will compute my goal for my book.
If I want to sell at least 5 copies a day, then I need to be ranking at 30,000 or below
every single day.
You can’t always expect your book to be number 1 but getting to number 20 in your
category is much more realistic.
I will now go to Amazon best-seller rankings and choose a category that I am
interested in.
I will choose SELF-HELP then STRESS MANAGENT under sub-category.
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I will go straight to the top 20 book and look at its ranking.
If it is under 30,000, I will go for it because it’s getting at least 5 sales a day.

It’s under 30k!
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Looks like I found a niche that I could write in, in the near future.
(Everything that has a ranking of 30,000 or below is selling 5-10 copies a day)
Let’s do another example, this time for fiction.
I chose Thriller and Suspense and did the same research and I found this.

WOW, top 20 is at #66.
I dug even deeper and go for the top 100
Look, even the top 100 is ranking at 638 paid in the kindle store.

I can assure you that writing a book in the suspense category is very profitable. If you
can write a genuinely good book, then you don’t have to worry about your
competition. You just have to do a better book cover and some basic promotion and
you’ll most probably sell at least 100+ copies a day even at top 100.
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